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History of Disinformation from Corporate Actors
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US Journalism Context: Tsunami of Crises

• Emergence of digital media

• Loss of ad $s in journalism

• Emergence of ad blockers
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What is “native advertising”?

The use of “textual, 
pictorial, and/or audiovisual 
material that supports the 
aims of an advertiser (and 
is paid for by the 
advertiser) while it mimics 
the format and editorial 
style of the publisher that 
carries it” (Couldry and 
Turow 2014, 1716). 
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“There is no need for advertisements to look like advertisements. If you 
make them look like editorial pages, you will attract about 50 per cent 
more readers. You might think that the public would resent this trick, but 
there is no evidence to suggest that they do.”
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Amazeen, M. A., & Wojdynski, B. W. (2020). The effects of disclosure format on native advertising recognition and audience 
perceptions of legacy and online news publishers. Journalism, 21(12), 1965-1984. doi.org/10.1177/1464884918754829
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Disappearing Disclosures
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Proper Disclosure
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Jeopardizing Editorial Independence
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Concerns with Native Advertising

1. Deceives audiences
2. Disappearing disclosures
3. Harms journalistic integrity

• Tarnishing real journalism
• Contradicting reporting
• Suppressing future reporting
• Creating competing “news” agenda
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Leading English-language Outlets

• CNN
• New York Times
• Washington Post
• New York Post
• Daily Mail
• CNBC
• BBC
• USA Today
• Wall Street Journal
• Forbes

• Business Insider
• Politico
• US News & World Report
• Associated Press
• Bloomberg
• Newsweek
• Reuters
• Atlantic
• Verge
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Transitioning to a Green Economy
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Transitioning to a Green Economy
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Experimental Study on Effects of Native Advertising and 
Their Corrections
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Sponsorship of climate journalism
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Content Confusion Remedies

1. Content Production:
• Require standardization of disclosures.
• Require watermarking.
• Require searchable ad library.

2. Content Distribution:
• Monitor conduct.
• Monitor/enforce policy compliance.

3. Content Consumption:
• Media literacy education/training.
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